CONSUMER GROUP STUDY EXPOSES MYTH OF CROSS-TECHNOLOGY COMPETITION IN

COMMUNICATIONS MARKETS

A new study from the Consumer Federation of American and Consumer's Union,

"The Failure of Intermodal Competition in Cable and Communications Markets"

criticizes the FCC's claims that cross-technology competition from satellite

and DSL will be sufficient to control cable market power. Dr. Mark Cooper,

the director of research for the Consumer Federation of America has said

that, "The rhetoric does not reflect the reality, but it is being used to

justify a wide range of policies that will harm the public and drive policy

further away from meaningful competition in the video and high-speed

Internet broadband markets." Dr. Cooper also said, "The FCC's own data shows

that satellite does not have a significant or substantial effect on cable

price, quantity or quality." A PDF version of the study can be viewed online

at http://www.consumerfed.org/Intercomp.20020423.PDF.
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