PAGE  
4
                                                                                     Chapter 1

CHAPTER 1: INTRODUCTION
1.1 Background
Small and Medium Enterprises (SMEs) play an important role in every country’s economic growth. The new information technology, i.e. E-commerce has a great impact for the business developments in every organisation around the world, not to mention SMEs, which changes traditional-societies into knowledge-based-societies.

In Asia, the development of E-commerce for SMEs is very significant from year to year. Despite the significant growth in these countries, there are a lot of obstacles to the greater usage of E-commerce in their SMEs operations.

Given to the importance of E-commerce for SMEs, researcher is interested in doing a comparative study of the use of E-commerce for SMEs between Malaysia and Indonesia, particularly in the manufacturing and service sectors. Both of countries are chosen because there is significant difference to the use of E-commerce and the existence of a challenge to analyse the prospect of E-commerce in these countries.
1.2 Dissertation Aim

Suitable aims for this dissertation are to determine how is the prospect of E-commerce between Malaysia and Indonesia, especially in the manufacturing and service sectors in B2C context. Given that the manufacturing and service sectors are the most important foundation growth for the economics in both countries, it is interesting to find out the level of its adoption of E-commerce among its SMEs. 
This dissertation will not only be an analysis of the present situation but also offers guidance on how to improve SMEs’ businesses by utilizing E-commerce, especially in B2C. With information from this dissertation, more SMEs would be better prepared before venturing into E-commerce applications. This information could also be useful for larger corporations and those from abroad who wish to invest E-commerce in both countries. It is also to help government to formulate, develop better strategy and to speed up E-commerce usage in Malaysia and Indonesia particularly among SMEs.
1.3 Purpose of Dissertation
There are at least two distinctive purposes underlying on this study. Firstly, although there are numerous studies on E-commerce, it is important to learn more knowledge on the managerial mechanisms and business practices that SMEs were using to conduct E-commerce. Second purpose is to expand the findings from previous studies and to explore the aspect of E-commerce among SMEs in Malaysia and Indonesia.
1.4 Objectives

The following are the objectives of this study (all of these objectives are focusing SMEs in Malaysia and Indonesia, specifically in the manufacturing and service sectors):

i. To analyse the current situations of E-commerce development and its potential for SMEs;

ii. To explore the SMEs’ perception regarding the adoption of E-commerce (willing/not willing to use E-commerce);

iii. To identify factors for the effectiveness used of E-commerce for SMEs;

iv. To review the benefits and obstacles in utilizing E-commerce for SMEs;

v. To justify critically on how to improve the use of E-commerce and its applications to the whole SMEs in Malaysia and Indonesia

1.5 Outline of the Chapters

Each chapter on this dissertation is briefly described below:

Chapter 1 briefly introduces the background of dissertation; dissertation’s aim and purpose; and its objectives.

Chapter 2 examines the literature of this dissertation. It outlined sources that had been referred and reviewed. It started with definitions of E-commerce and SMEs; E-commerce usage statistics from different region; introduction about SMEs and the current trends of E-commerce. Then, it continued with different literature review in E-commerce adoption; benefits and barriers; E-commerce factors; and lastly culture issue.
Chapter 3 focuses on the methodology of dissertation. The primary method used is personal interviews and case study. These methods are used to justify the aspect and problems in the diffusion of E-commerce. Lastly, some limitations in the methodology are listed. 

Chapter 4 mentions detailed analysis of findings that are collected from personal interviews and case study. The findings should answer each of the objectives stated in chapter 1.

Chapter 5 discusses conclusion of findings and recommendations. In addition to the literature, academic implications are developed in this section in order for readers to be aware of new issues and trends. Additionally, future researches of other topics are suggested.  
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